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Tourist arrival grows in average +24% Y-Y with significance growth in our
key market

3Q15 Revenue grows +61% Y-Y and 3Q15 and Net profit grows 200% Y-Y

Planning strong expansion plan for 2016
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- Company Overview
- Market Overview and Company Performance
- Financial Analysis
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SPA is the first full-scale spx
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SWE (Massage School)

SPA’s branches are located in most strategic locations

c@’ 5-stars Spa
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Avg. Spendipax = 2,000

4-stars Spa
Total 13 branches
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* Over 17 years experience in the industry

®* Complete Facilities

® Unigue Thai Business

* Strong Brand Loyalty amongst foreigners

* Strong Custcmer Database (approx 50,000 contacts)
* Branches cover majer tourist destingtions in Thailand
* Experienced spa therapists

® Strong Business Alliance

Sunshine
Hotels & Noworts

Terminar 2
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Centre foint: Beauty Gems THE STREST  ATRION

New Branches in 3015)
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MARKET OVERVIEW and COMPANY PERFOR
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High expectations for tourist numbers

Tourist Arrivals to Thailand

Tourist Arrivals
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Seurce: Yuthasek Supasom, Governer, Toursm Authorty of Thaland
Remark: 2015F ferecasted estimate eccromic value of 2.2 billion bobts, 2098F forecasted estate econemic value of 3 bilfion bahts




Tourist Arrivals to Thailand in 3Q15

Tourist Arrivals to Thailand (Monthly)
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Sowes: Minsty of Tourism and Sports (Jul - Sep 2005)

Optimistic Tourist Arrivals by Notlonul:_', ‘

Tourist Arrivals to Thailand by Nationality
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3Q2015 Average Staff Utilization Rate remain:

SPA STAFF UTILIZATION RATE

SPA Staff Utilization

T

3Q2015 AVG Staff Utilization Rate is 83%
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Remark: Staoff Utilization Rote 3Q2014 is 86%

FINANCIAL ANALYSIS
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FINANCIAL SUMMARY

g linales | e Y-Y%(Q3'15 VS Q3'14): 61% (145MB v 90MB)

performance L4 Y'Y%(Qs'j.s VS Q3'14,: 200% (28 MBv9 MB)

: : * Best Quarter Record
Financial « Revenue increases

* Q-Q%(Q3"15 VS Q2'15): 16% (145MB v 125 MB)

Financial  Net Profit increases

* Q-Q%(Q3"15 VS Q215): 16% (28MB v 24 MB)
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Solid Total Revenue Growth
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3Q15 Total Revenue grows 61% YoY
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Solid Total Revenue Growth

+16% QoQ
3Q15 v 2Q15

3Q15 Total Revenue grows 16% QoQ
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Segment Classification

Spa business is still the main focus of SPA contributing 83% of Total Revenue
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Total Revenue 82.17 89.82 14452

Spa Business 66.81 73.49 120.87
Spa Product Business 3.2 3.66 5.33
Hotel & Food Business 1084 11.78 13.75
Other Revenue 1.32 0.88 4.75
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TSS - Same-store and Expansion

Let’s Relax, our flagship brand, is a major contributor to the TSS growth

Let’s Relax 11%
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TSS - Same-store and Expansion

Expansion is the key driver for this quarter. SSG-UPC has good growth
despite the politcal unrest

BKK +10%

UPC +1%

BKK -2%

UPC +7%
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Solid Gross Profit Growth

3Q15 Gross Profit falls slightly due to M&A of Baan Suan yetht_he Gross Profit $$ grows
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Solid Net Profit Growth
3Q15 NP grows 200% YoY and 20% QoQ
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SPA’S FINANCIAL SUMMARY
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Key Financial Ratio
D/E Ratio remains strong at 0.16
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Key Financial Ratio

ROA and ROE continues to grow
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Projects in Pipeline

* | et’s Relax Bangkok Suanplu (11
November 2015)

® | et’s Relax Bangkok The Street
Ratchada (December 2015)*

* Organic Expansion
- m 25




Given the growth in the tourism sector and the positive financial positions of
the company, there is abundant opportunities for SPA to grow.
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SPA Branch Expansion Pl

BKK ™ UPC Total No. of Branches
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Why SPA is a growth Stock?

* Tourism will be a rising star for Thai Economy

* High Net Margin once reached Break-even

* Quick turnover compared to Hotel Business

* Relatively lower CAPEX compared to Hotel Business

* Higher spending for spa for foreigners (SPA’s main target)
compared to Thai and visits more frequently
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